Leadership and Competitiveness
Solenis is investing in new equipment to maintain its leadership in the paper /
pulp industry and to expand its share in other markets
Announcing new investments, Solenis is celebrating
the results it achieved in 2014, with even more positive
expectations for the coming years. “The good performance
by our business is due to the recent change at the company,
announced in August this year,” said John Panichella, CEO
and president of Solenis, at a meeting held with journalists
last November during his visit to Brazil.
Panichella was referring to the sale of the Water Technologies
division at Ashland, which is now called Solenis, to the
US investment fund Clayton, Dubilier & Rice (CDR). The
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results for them,” said Panichella, pointing to improved performance, reduced costs and maintenance as the main benefits.
It should be stressed that Solenis earmarks about 2.5% of turnover for research and development, centralized in the United
States and Europe, allowing it to offer a renewed portfolio of products that are less than five years old and a period of
development in new technologies which usually takes 18 months to get products to market. “This is possible when you are
close to the customers to develop technologies that are compatible with their needs,” said the CEO, optimistic as he is about the
business’s growth in Latin America.
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